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TV PLANNING 
AND 

BROADCASTING 

RTB 1 & 

 RTB 4 

RTB 2 &  

RTB 3HD 

RTB 5 & 
SERVICES 

ARCHIVE, 
TAPE 

LIBRARY &  
SUB-TITLES 

ACQUISITION 



CHANNELS & TX HRS  1ST RUN 
(FRESH PROGRAMS) 

 2ND RUN 
(REPEAT PROGRAMS) 

SILENT HOURS 
(PROMO / INFO)  

 

RTB 1 

  
18 hrs 

am 06.00 am  – 10.00 am   
4 hrs 00 min 

10.00 am – 4.00 pm 
6 hrs 00 min  

12.00 M/Night – 06.00 am 
6 hrs 00 min 

RTB 4 INTERNATIONAL 
pm 4.00 ptg – 12.00 M/Night 

8 hrs 00 min 
- 

 

RTB 2 

  
14 hrs 

am 
- 

10.00 am – 4.00 pm 
6 hrs 00 min 

6.00 am – 10.00 am 
4 hrs 00 min  

pm 4.00 pm – 12 M/Night 
8 hrs 00 min 

- 
12.00 M/Night – 10.00  am 
10 hrs 00 min  

 

RTB 3 HD 

  

8 hrs 45 
min 

am 
- 

2.00 pm – 6.00 pm 
4  hrs 00 min 10.45 pm  – 2.00 pm 

15  hrs 15 min pm 6.00 pm – 10.45 pm 
4  hrs 45 min 

- 

 

RTB 4 Int 

  

 
24 hrs 

am 06.00 am – 10.00 am 
4 hrs 00 min  

10.00 am  – 05.00 pm  
7  hrs 00 min   

- 
pm 5.00 pm  – 10.00 pm 

5 hrs 00 min 
10.00 pm –06.00 am 
8 hrs  00 min   

 
RTB 5 

  

 
6 hrs 

am 
- 

4.00 pm  – 6.00 pm 
2 hrs 00 min   

10.00 pm  – 6.00 am  
18  hrs 00 min (Captions) 

pm 6.00 pm  – 10.00  pm 
4 hrs 00 min 

- 



CHANNEL BRAND TARGET AUDIENCE 

News & Information Channel 
Government Professional Officers, 
Corporate & SME – Managers, Executives 

Age Group 18 & above 

  HIGH RATED GENRE 

 LOCAL   FOREIGN 

 
1. News  
2. Rampai Pagi 
3. Sports - Fokus Sukan 
4. Documentary  
5. Live State / National Events 
6. Cooking 
7. Talk show 
8. Magazine 

 
1. Talk Show 
2. Documentary 
3. Magazine 
4. Travelogue 
5. Quiz & Game shows 
6. Docudrama 
7. Cooking  
8. DIY 



CHANNEL BRAND TARGET AUDIENCE 

Info-tainment  & Education  
Children, Teenagers, Youth (Young Planet) 
Age Group Pre-School and above 

  HIGH RATED GENRE 
 LOCAL   FOREIGN  

 
1. Children 
2. Live Program  
3. Varity Shows / Entertainment 
4. Serial Drama  
5. Sitcom 
6. Rec – Berita Nasional 
7. Telemovies 

 

1. Cartoon / Animation 
2. Korean Drama 
3. Top rated Drama TV Series (Sc-fi, 

Investigation, Suspense /Action) 
4. Sports (EPL, FA Cup & Formula – 1) 
5. Reality Shows and Varity Shows  
6. Sunday Matinees – Movies 
7. Serial Drama ( Telenovela / Indonesian 

/ Chinese / Filipino  .. Others) 



CHANNEL BRAND TARGET AUDIENCE 

Entertainment   Family  

  HIGH RATED GENRE 

 LOCAL   FOREIGN   

 
1. Musical Programs  
2. Sitcom  
3. Variety  
 

 

1. 3D Animation  
2. Movie  / Box Office , Block Buster, 
       Classic Theater, Real Stories, 

Features. 
3.   Musical / Variety 
4.   Sitcom / Comedy 
5.   Top Rated International Serial Drama  
6. Theatrical / Costume Drama 
7. Reality Shows / Fatcual 



CHANNEL BRAND TARGET AUDIENCE 

News & Info-taiment  Channel 
International Audience, Brunei Embassy 
and overseas Bruneian. 

  HIGH RATED GENRE 
 LOCAL   FOREIGN 

1. News  
2. Rampai Pagi 
3. Sports  
4. Documentary  
5. Live State / National Events 
6. Talk shows 
7. Drama 
8. Variety 
9. Magazine  
10. Religious 

 
1. MoU  Programs 
2. ABU programs 
3. Exchange Programs 

 
 No foreign Programs 



CHANNEL BRAND TARGET AUDIENCE 

National Islamic Channels  
Muslim,  
Muslim Converts 

  HIGH RATED GENRE 

 LOCAL   FOREIGN    

 
1. Talk Shows - Bersama Mufti &    

An-Nuur 
2. Magazine – Ehwal Islam 
3. Live  Friday Prayer  
4. National Religious Events  
5. Religious Programs 
 

 
1. Talk Shows (Islamic Perspective) 
2. Documentary (Islamic Perspective) 
3. Magazine (Islamic Perspective) 
4. Travelogue – Jejak Rasul 
5. Live Friday  Prayer - Makkah / 

Madinah  



Local Programs (TV Program 
Division) per week  

Local (News  Division) Programs per 
week  

PROGRAMMES PERCENTAGE % 

NEWS 36.4% 

PRODUCTION 20.4% 

FOREIGN  44% 



MIX GENRE 



TV AND NEWS DIVISION 

PROGRAMMES PERCENTAGE %   

LOCAL   11.0% 

FOREIGN   89.0% 



MIX GENRE 



MIX GENRE NEWS DIVISION 

PROGRAMMES PERCENTAGE % 

LOCAL    8.6% 

FOREIGN  91.4% 



Mix Genre per 

week  News 

Division vs 

Program Division 

PROGRAMMES   % 

NEWS   49% 

PRODUCTION  50.7% 

TOTAL 99.7% 



Mix Genre per 

week  Program 

Division   



MIX GENRE  

PROGRAMMES PERCENTAGE % 

LOCAL 84.7% 

BERITA  13% 

FOREIGN  2% 







•  Watching time Slot: 6pm – 10 pm (consider RTB Prime time) 

•  General time spent watching TV: 1 – 2 hrs  

•  More Male watch RTB 1  

•  More Female watch RTB 2  

•  Preferable RTB to create more program choice  

•  Preferable English than Malay language 

•  Preferable dedicated RTB New Channels:  

    1. Movies 2. Music 3. TV Series 4. Documentary 5. Sports 

Bruneian audience watching habit  



Contact Info in KL

DM Communications Sdn Bhd
D&C Marketing Sdn Bhd

99B, Jalan SS21/1A, Damansara Utama
47400 Petaling Jaya, Selangor D.E

Jeremy Lim : 016 – 917 4212
(Senior Marketing Manager) : jeremy@dmdc.com.my

Barry Chin : 017 – 366 2733 
(Marketing Manager cum Writer) : yitfui@dmdc.com.my

Bosco Lim : 019 – 314 0800 
(Marketing Manager cum Writer) : bosco@dmdc.com.my 

Kit : 016 – 320 8001
(Marketing Coordinator) kit@dmdc.com.my 

www.dmdc.com.my

facebook.com/DMDCMEDIA T: 03-7729 3878 F: 03-7727 3761 
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